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Everyday consumers buy into the concept of brands and their associated meanings--the perception of quality,
a symbolic relationship, a vicarious experience, or even a sense of identity. Marketing Semiotics suggests
that the extent to which consumers recognize, internalize, and relate to brand meanings is not only an
academic question. These meanings contribute to "brand equity", the financial value of intangible brand
benefits that exceed the use value of goods, and impacts upon a firm's financial performance. Therefore, the
management of brand equity demands first and foremost the management of brand meanings, or semiotics.

The book uses structural semiotics, a discipline that extends the laws of structural linguistics to the analysis
of verbal, visual, and spatial sign systems, to shed light on the cultural codes and discourse of brands. It
proposes that semiotic research should form the cornerstone of brand equity management, since brands rely
so heavily on sign systems that contribute to profitability by distinguishing brands from simple commodities,
from competitors, and engaging consumers in the brand world.

The book includes dozens of global business cases where semiotics has been used to refocus, reposition, or
extend the brand to new products, customers, and markets. Drawing upon twenty years of academic and
consulting experience, the book provides actionable direction for steering brands through technological and
cultural change, differentiating brands in the competitive environment, and counteracting the natural
depletion of brand meaning over time.
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From reader reviews:

Robert Alcock:

Why don't make it to be your habit? Right now, try to prepare your time to do the important work, like
looking for your favorite publication and reading a book. Beside you can solve your trouble; you can add
your knowledge by the e-book entitled Marketing Semiotics: Signs, Strategies, and Brand Value. Try to
stumble through book Marketing Semiotics: Signs, Strategies, and Brand Value as your pal. It means that it
can for being your friend when you feel alone and beside that course make you smarter than ever. Yeah, it is
very fortuned for yourself. The book makes you far more confidence because you can know everything by
the book. So , let's make new experience and knowledge with this book.

Jason Probst:

Now a day people that Living in the era everywhere everything reachable by connect to the internet and the
resources inside it can be true or not involve people to be aware of each facts they get. How many people to
be smart in receiving any information nowadays? Of course the correct answer is reading a book. Looking at
a book can help people out of this uncertainty Information specially this Marketing Semiotics: Signs,
Strategies, and Brand Value book because book offers you rich facts and knowledge. Of course the
information in this book hundred percent guarantees there is no doubt in it you know.

Omer Brown:

This book untitled Marketing Semiotics: Signs, Strategies, and Brand Value to be one of several books that
will best seller in this year, honestly, that is because when you read this publication you can get a lot of
benefit in it. You will easily to buy that book in the book retailer or you can order it by using online. The
publisher of this book sells the e-book too. It makes you more easily to read this book, as you can read this
book in your Cell phone. So there is no reason to you to past this publication from your list.

Jason Nimmons:

A lot of people said that they feel bored stiff when they reading a guide. They are directly felt this when they
get a half areas of the book. You can choose the particular book Marketing Semiotics: Signs, Strategies, and
Brand Value to make your personal reading is interesting. Your own skill of reading proficiency is
developing when you including reading. Try to choose straightforward book to make you enjoy to study it
and mingle the feeling about book and examining especially. It is to be initial opinion for you to like to start
a book and learn it. Beside that the e-book Marketing Semiotics: Signs, Strategies, and Brand Value can to
be your brand-new friend when you're really feel alone and confuse in doing what must you're doing of this
time.
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